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中南财经政法大学课程教学大纲

Course Syllabus of

Zhongnan University of Economics and Law

	Course Title:   Intermediate & Advanced Microeconomics

	Course Code
	
	Semester
	

	Teaching Hours
	48
	Credits
	3

	Prerequisites
	

	Instructor Information

	Name
	Wang Aijun
	Email
	

	Institute
	School of Economics

	Applicable Object
	International Students

	Course Objectives
	    This course introduces students to market, price,supply and demand theory, uncertainty and consumer behavior, and the market structure and competitive strategy. Microeconomics is one of the most relevant and interesting subjects students can study . A good grasp of microeconomics is vital for managerial decision making ,for a designing and understanding public policy ,and more generally for appreciating how a modern economy functions.

   As a foundation and survey course, this course provides a treatment of microeconomics theory that stresses its relevance and application to both managerial and public policy decision making. This applied emphasis is accomplished by the design of pricing strategies, investment and production decisions and public policy analysis. The coverage in this course incorporates the dramatic changes that have occurred in the field in recent years. 

   Microeconomics is an exciting and dynamic subject. Students need to be shown how microeconomics can help us to understand what goes on in the world and how it can be used as practical tool for decision making. Also ,students need to be given an appreciation of its relevance and usefulness. They want and need a good understanding of how microeconomics can actually be used outside the classroom. 


	Course Description

(200 words)
	microeconomics is a branch of economics that deals with the behavior of individual economic units—consumers, firms, workers, and investors—as well as the markets that these units comprise. Microeconomics describes how prices are determined. In a centrally planned economy, prices are set by the government. In a market economy, prices are determined by the interactions of consumers, workers, and firms. These interactions occur in markets—collections of buyers and sellers that together determine the price of a good.
THE THEMES OF MICROECONOMICS：Consumers have limited incomes, which can be spent on a wide variety of goods and services, or saved for the future. 

Workers also face constraints and make trade-offs. First, people must decide whether and when to enter the workforce. Second, workers face trade-offs in their choice ofemployment. Finally, workers must sometimes decide how many hours per week they wish to work, thereby trading off  labor for leisure. Firms also face limits in terms of the kinds of products that they can produce, and the resources available to produce them. 
In economics, explanation and prediction are based on theories. Theories are developed to explain observed phenomena in terms of a set of basic rules and assumptions. The design of a program like the Clean Air Act involves a good deal of economics. First, the government must evaluate the monetary impact of the program on consumers. The government must determine how new standards will affect the cost of producing cars. Finally, the government must ask why the problems related to air pollution are not solved by our market-oriented economy.


	Assessment Methods
	Videos in MIT, Bilibili. 


	Textbooks and References
	1. MicroEconomics 7E /8E, Robert S. Pindyck. Prentice Hall, 2009/ 2013;
2.Microeconomics: An Asian Perspective,1/e, Robert S. Pindyck,Daniel L.Rubinfeld, Winston T.H. Koh.


	Course planning

	Chapter 1
	Topic1:  Introduction: Markets and Prices

Microeconomics deals with the behavior of individual economic units. These units include consumers, workers, investors, owners of land, business firms. In fact, any individual or entity that plays a role in the functioning of our economy. Microeconomics explain how and why these units make decisions.  
Topic2: Themes of Microeconomics, What is a market ? , Real versus nominal prices , Why study Microeconomics?, The basic of supply and demand. 


	Chapter 2 
	Topic1:  This part presents the theoretical core of microeconomics, including the principles underlying consumer demand, the theory of the firm.  
Topic2:  The supply and demand curves to the analysis of competitive markets.

	Chapter 3
	Topic1: How consumers make consumption decisions. how their preferences and budget constraints determine their demands for various goods. 

Topic2: Why different goods have different demand characteristics.


	Chapter 4
	Topic1: How firms combine inputs, such as capital, labor and raw materials, to produce goods and services in a way that minimizes the costs of production. 

Topic2: How government policies, such as price controls, quotas, taxes and subsidies, can have wide-ranging effects on consumers and producers.


	Chapter 5
	Topic1: Principles from game theory to analyze such strategies.  

Topic2: How a firm can value the future profits that it expects an investment to yield and then compare this value with the cost of the investment to determine whether the investment is worthwhile.


	Chapter 6
	Topic1: Examines a broad range of markets and explain how the pricing, investment, 

Topic2: Decisions of firms depend on markets structure, and the behavior of competitors.

	Chapter 7
	Topic 1: How marker power arises, how it differs across firms.

Topic 2: How market power affects the welfare of consumers and producers. how it can be limited by government.



	Chapter 8
	Topic 1: Describe the goal of economic efficiency, show when markets generate efficient outcomes, and explain when they fail and thus require government intervention. 

Topic 2: The theory of general equilibrium. We also discuss a number of remedies for market failures, such as pollution taxes and tradable emission permits.



	
	


