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中南财经政法大学课程教学大纲

Course Syllabus of

Zhongnan University of Economics and Law

	Course Title: Multinationals from Emerging Markets

	Course Code
	41103010
	Semester
	3

	Teaching Hours
	16
	Credits
	1

	Prerequisites
	International Business

	Instructor Information

	Name
	Wu Yingna
	Email
	wuyingna@zuel.edu.cn

	Institute
	School of Business Administration

	Applicable Object
	International Students

	Course Objectives
	Upon completion of the course, students should be able to 
1. have a good understanding of the literature and important issues in the field;

2. discuss how emerging market multinational companies are different from successful multinationals from developed economies;

3. identify interesting research questions and to implement their identified research in the global strategy area of EMNCs;

4. discuss the sustainable development goals related to international business, especially for emerging markets. 

	Course Description

(200 words)
	This course is intended to respond to the need for future business managers to be internationally literate with an understanding of the emerging markets. Why have relatively poor and underdeveloped countries been able to spawn so many global firms in the last two decades? Are emerging market multinational companies (EMNCs) really different from successful multinationals from developed economies? This course tackles these and other fundamental theoretical questions about EMNCs. This course also assesses the unique strategies and behavior of successful EMNCs and a range of topics, such as the drivers of internationalization by EMNCs; their distinctive process capabilities; how they catch up with established rivals on technology; how state ownership or business-group affiliation affects their behavior; and why they sometimes relocate their headquarters to advanced economies. This course will appeal to scholars and graduate students in global strategy and international business, as well as consultants of multinational companies, looking for state-of-the-art analysis of EMNCs. The course will also focus on a number of timely international issues and sustainable developments goals to help achieve the objective.


	Assessment Methods
	Students are expected to attend class and participate in class. They should realize that texting, and other electronic device activities, during class is equivalent to taking a phone call. Class attendance is required reflecting a lecture/seminar approach and the need for maximum class participation to successfully develop effective class discussion. The course will move with a great pace. Failure to attend class will then solely be the student’s responsibility in terms of understanding the missed-class materials. Weekly readings will be assigned to the students, and the course requires students to read the reading material before every class as assigned. There will be a final exam in the month after the final session. The format of the final exam might include case study, article review report and research project.

· Classroom performance: 40%
Journal paper presentation and case study presentation 
· Final report: 60%
Literature review on topic discussed in this course, 3000 words
Recommended topics: country of origin effects on internationalization; EMNCs and legitimacy conflict; reverse innovation; EMNCs international expansion strategies
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	Course planning

	Chapter 1
	Introduction to emerging markets and EMNCs
1. Features of emerging markets
2. Characteristics of EMNCs

3. Trends in EMNCs’ internationalization

4. The Evolution of EMNCs and 
5. EMNC Thinking
6. Challenges for EMNCs’ future growth

	Chapter 2 
	Explaining EMNCs expansion
1. Challenges to the Established Theories of MNCs
2. Theoretical Debates on EMNCs
3. Key Theories’ Extension from the Analysis of EMNCs
4. Alternative Explanations

	Chapter 3
	EMNCs’ country of origin and internationalization dynamics
1. Impacts of underdeveloped economy

2. Impacts of underdeveloped institutions

3. Institution-based view and EM business research

	Chapter 4
	EMNCs strategies

1. Determinants of EMNC Internationalization 

2. Value Creation Strategies of EMNCs 
3. FSAs for EMNCs
4. Models of EMNCs international expansion
5. Innovation and EMNCs


